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FEATURE

MARKETING YOUR 
BUSINESS FOR FREE

Harness the power of social media
Social media platforms like Instagram, 
Facebook, LinkedIn, TikTok and X (formerly 
Twitter) offer free accounts and incredible 
reach. The key is consistency and value.

To get the most from these platforms 
ensure you post regularly – it keeps you in 
the eyeline of potential customers and helps 
you to stay relevant. Schedule posts so people 
know when to expect your content.

Share value such as educational posts, tips, 
how-to guides and entertaining content and 
remember to engage with your followers by 
replying to comments and participating in 
groups to build relationships.

A neat tip is to identify which platforms 
your ideal audience uses and then focus 
on them – it may only be one or two but it 
makes it easier to handle and you don’t waste 
energy on those that have minimal impact.

Build a strong Google Business 
profile
If you have any kind of local or service-based 
business, setting up and optimising your 
Google Business Profile (formerly Google 
My Business) is critical… and free.

To make the most of this, ensure your 
information such as address, phone, opening 
hours and website are all up to date. Post 
updates, photos and offers, encourage 
satisfied customers to leave reviews and 
respond thoughtfully to feedback to show 
customer care.

When someone searches for services “near 
me” a well-optimised profile can land you in 
the top results – without any ad spend.

Start a blog 
Content marketing is still one of the most 
powerful organic growth strategies and helps 
you establish yourself as an expert in your 
field.

Write posts based on what your customers 
frequently ask you about and use keywords 
which your audience is searching for (this is 
known as Search Engine Optimisation or 
SEO) – it helps you rank higher in search 
engines.

You could even offer to write articles for 
other blogs or business websites in your 
niche, making sure you link back to your 
website, which boosts your ranking and your 
domain authority.

Over time, blogging helps drive organic 
traffic from search engines and positions you 
as a trusted authority.

Create an email newsletter
Email remains one of the highest ROI 
marketing channels. Setting up a free email 
newsletter using platforms like Mailchimp 
(which has free options) or ConvertKit is 
straightforward.

Give away a free checklist, eBook or guide 
in exchange for email sign ups, send your 
newsletters regularly to keep customers 
updated of the latest offers or drop in useful 
or appealing content.

It’s crucial to build relationships with 
your customers – gain their trust by offering 
information, don’t just try and sell them 
stuff. Even with a small mailing list, emails 
keep your audience engaged and coming 
back.

Word of mouth and referrals
Your existing customers and networks can 
be your best marketers. Ask for referrals 
whenever you can – most satisfied customers 
are happy to refer others if you simply ask.

Marketing is essential for any business – but it doesn’t 
have to break the bank. Especially in today’s digital 

world, there are countless ways to promote your brand, 
generate leads and build customer loyalty without 

spending a cent.



strategy. Find businesses with similar 
audiences but non-competing services – 
maybe a fishery – and share each other’s 
offerings. Team up to run engaging webinars, 
social media contests or in-person events or 
create bundled offers that provide extra value 
to both your customer bases.

The right partnerships can double your 
exposure – and double your credibility.
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You can motivate customers further with 
incentives, even if it’s only a simple thank 
you, social media shoutout or small bonus. 
Creating an exceptional customer experience 
is still the fastest way to ignite word-of-
mouth growth.

Partner with others
Collaboration is a zero-cost, high-value 

Offer free workshops or classes
People love learning new skills and free 
education builds massive goodwill.

Host a free webinar or local workshop 
on a fishing-related topic and perhaps even 
get a guest angler to join in. They could 
share both stories and expertise while also 
showcasing your products or services.

Don’t forget to promote the event 
across social media, community boards 
and relevant forums. Providing real value 
up-front can lead to loyal customers down 
the line.

Use free online communities
There are literally hundreds of niche-
specific forums, Facebook Groups, Reddit 
communities and LinkedIn groups where 
your audience already hangs out.

Join in and add value by answering 
questions, giving advice or simply 
contributing. Many communities allow you 
to share links or promote yourself – but 
only after you’ve built trust. By showing up 
consistently and being genuinely helpful, 
you’ll naturally attract attention to your 
business.

Maximise free online directories
List your business on as many reputable 
directories as possible, such as Yelp, Yellow 
Pages, Bing Places, local free networking 
boards and chamber of commerce sites, 
among others

This not only increases your online 
presence but also boosts your SEO, 
elevating you in search rankings and 
making it easier for customers to find you.

Focus on personal branding
People really do prefer to do business with 
people, rather than faceless companies.

Share your journey, values and behind-
the-scenes stories on LinkedIn, Instagram 
or your blog.

Position yourself as a thought leader 
by sharing tips, lessons learned and 
insights. This will help you build authentic 
relationships, not just followers.

When people feel connected to you, 
they’re more likely to buy from you, 
recommend you and support your brand 
long-term.

Win big at no cost
Effective marketing isn’t necessarily about 
how much you spend – it’s about how 
much value you deliver, how well you 
communicate it and how consistent you 
are.

By strategically leveraging free 
marketing channels like social media, 
content marketing, referrals and 
partnerships, you can grow your business 
organically and sustainably.

Start by picking just two or three 
strategies from this list and focus on 
executing them really well.

Over time, your efforts will build 
momentum, leading to greater visibility, 
customer trust and, most importantly, 
business growth.
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